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injection of dynamism,” he admits. “I mainly deal in
watches dating from the 1930s to the 1980s, time
pieces that have become milestones in the history
of the twentieth century on account of their mech:
anisms and design. There are close analogies with
the evolution of the automobile. The car is a means
of transport, and a watch keeps time, but both
embody movement and are identified with speed.
The Italian Futurists, especially Balla, managed to
portray this symbolic value perfectly.”

There are various model cars in Parmegiani's sitting
room, including a lovely Art Deco model that speaks
chapters on how each period leaves its mark. “The
cars | like best are the post-war models, the gently
rounded, elegant shapes of the 1950s and ‘60s, for
instance the 275 GTB or the Maserati ABG54 Zaga
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to. | can't identify with the angular, sharp-cornered
cars of today.”

There are also interesting similarities between cars
and watches that go beyond questions of design.
Casio first came up with a digital watch in 1974, and
since then, digital development has strode ahead
to the point where self-driving cars are practically
already with us. "The digital content and signifi
cance of watches and automobiles differ in several
respects,” Parmegiani points out. “A digital watch
simply keeps time, which is not always enough for
modern man, who also needs to identify with some
thing beautiful. The watch is one of the few jewels
suitable for men today, and should be a gratification
that goes beyond punctuality. That's why traditional
watches with their precious mechanisms have con
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1955 Patek
Philippe in rose
gold, reference
2523, world time
with blue enamel
dial.

1950 Patek
Philippe in steel
chronograph with
perpetual cal-
endar and moon
phase, made in 4
examples only.

1970 Rolex Paul
Newman — the
so-called “oyster
sotto”. Itis
considered one

of the rarest Paul
Newman Daytonas
ever made.

1950 Rolex oyster
moonphase cal-
endar, reference
6062, in pink gold
with rare star
index dial.

1940 Rolex steel
chronograph,
split seconds,
oversized; only 12
pleces made.

1970 Rolex
Daytona
Cosmograph

in white gold,
reference 6265,
made as unique
plece.

tinued to play a role. The situation may be different
with cars: if you don't have to actually drive them,
you're saving yourself a degree of stress... But a
1974 Carrera RS is a pleasure that is here to stay...
Classic cars are a source of deep gratification, and
this is something essentiall”

The glorious vehicles in Parmegiani's garage provide
eloguent proof of their owner's conviction. “I drive
them a lot, in events but also to go and have an ice
cream with my wife on a Sunday. It's the same with
watches, and I'm lucky in this because my job allows
me to wear a different one every day if | feel like it.”
On the table are a number of his watches, all of them
elegant and relatively small compared with today's
timepieces, which seem swollen in size, like many
cars. As with cars, he explains, the particular interest
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Iconic collectibles =

Rolex Daytona — a good
backstory is worth millions.

by Tillmann Schaal
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More than $17 million for a wristwatch! This re-
cord-breaking sum was reported by an excited media
throughout the world following the sale of a Rolex
Daytona once owned by double Oscar winner Paul
Newman. As a classic car collector, you might prefer
the mighty roar of a 1959 Ferrari 2560 GT LWB to the
tick of a wristwatch, but the sale is still worth examin-
ing if you want to understand how a good story can
boost the value of a collectible.

Joanne Woodward gave the watch to her husband,
Paul Newman, at the end of the 1960s. It wasn't the
only Rolex Daytona owned by the famous Hollywood
actor, but it became the one he was most closely as
sociated with. He wore it when filming the car racing
film “Winning.” He happened to be a keen racer away
from the silver screen as well, which explains why
Woodward had the words “DRIVE CAREFULLY ME"
on the back of the watch.

Newman wore the watch at the wheel of his racing
cars, in photo-shoots for major lifestyle and fashion
magazines, and in private settings. His activities

helped shape Paul Newman's image — and that
of the watch on his wrist. Close examination of the
photos reveals the details of the watch: a Rolex
Cosmograph Daytona 6239 with three-color dial and
characteristic numbering in an Art Deco font. Accord-
ing to vintage watch specialist Davide Parmegiani,
used models could be bought for between $1,200
and $1,300 in the US around 1988.

Four years before this, Paul Newman gave his
Daytona 6238 to a friend of the family. Unbeknown
to the new owner, James Cox, something changed
over the following years. Inspired by its striking
appearance in photos of the famous actor, watch
dealers all over the world started referring to the
Daytona 6239 as the "Paul Newman Daytona.” And
buyers seemed willing to pay a notable premium for
precisely this model. Meanwhile, the general market
for personal timepieces took off and exclusive vintage
watches became a serious investment. Collectors
suddenly became interested in the whereabouts of
the now-iconic original Paul Newman Daytona. Seen
as one of the most important lost watches, there was

READ THE FULL MAGAZINE

even a Wikipedia page set up for it. For years, James
Cox didn't realize what was going on. But then he
stumbled upon the Wikipedia entry and realized the
iconic status of his possession. His decision to sell
was years in the making, however. In June 2017,
Cox went public and auction house Phillips promoted
the sale of the “long-lost” Rolex, accompanied by a
well-orchestrated PR campaign. In the end, the suc-
cessful bid, by an unknown collector, was equivalent
to around 100 times the value of a normal Rolex
Cosmograph Daytona 6239.

So what's the lesson? The big auction houses
already do a good job telling the story of classic cars
with historic relevance. No car has ever achieved a
premium comparable to the original Paul Newman
Daytona, but might there be scope for unique cars
to follow in its footsteps? Maybe, but money aside,
classic car aficionados like all stories of automotive
heritage, whether they're in the market for the car in
question or not. O




